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Introduction

Your professional bio serves as an introduction to you - your

experience, your strengths, and your interests.

It's an important piece of personal branding real estate that can
help you catch the interest of a recruiter, earn a speaking gig,
land a guest blogging opportunity, gain admission to a program,

or prompt other career wins.

Whether you have 40 years of experience or you're fresh out of
college, writing a professional bio helps you build credibility and
establish your personal brand. Unfortunately, writing an impactful

professional bio isn't an exact science.

That's why we've come up with a handful of guiding principles
and customizable bio templates designed to help walk you

through the process.

Once you've reviewed them, get started on writing your own
personal bio. Remember, we've included customizable templates
with this download, so if you're looking for interactive examples,

head over to the Google Doc included in your download.

Or, Click Here to Access the Templates Now
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https://docs.google.com/document/d/16BuyGecDcYB7ia1XdEk6ekdGX5eubHgfAZhHKkUst_o/copy

6 Tips for Creating an Impressive Professional Bio

1. Don’t limit yourself to one bio.

Before you get started, it's important that you ask yourself: Why am | creating this bio?
Where will it be featured? Who is going to read it?

)
Contrary to popular belief, there’s no one-size-fits-all approach to writing a professional %
bio. In fact, the length of your bio, as well as the skills you choose to include or omit,

should be determined by the reason for creating your bio in the first place.

Let's walk through an example from author and marketer Ann Handley to
demonstrate how a standard bio can be adapted to meet different needs.

Ann Handley Short but informative. This speaker

Chiel Content Oficer, Malkl!llll1_lpruf‘: bIO hlghllghts some Of Handley's most

impressive accomplishments - from her

Duncriptices: A iy 1.2 wvieran of cresireg e mansgesy degital conlend fo bud bestseller status to her keynote speaker
vilirtwrrihigrd Bor aeghferaliens and adidoils TR e b o B Wall Qo benansd . X

Darsslia: Eviepbady Wit Yous Do-To Gulde b Dreating RiSeusau Good Conterd [Sestamber experience. Sounds like someone
e ot aup o ot i, Kemarcdi you'd like to hear speak, right?

Creabe Kilor Bioga, Podcadi s, Wedeoa Ebgoky, Webinars (aed Mode) Thai Engage Contomers ardl
Ignine Vour Buginase (2011, Wiksy]. She in the Chisd Comem OHoer of MaretingProly; a Linkedin
Irfluencer; g keynche mpepkosr moem, @rel wiibes

Speaker Bio
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https://www.contentmarketingconference.com/speaker-ann-handley/
https://www.contentmarketingconference.com/speaker-ann-handley/
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. . Sl bt -nebbar oo bistineea s mtitadl, "Everyteiaty Wil snd the oo dnsthae of tha el -sedlng bk o8
the essentlals WIthOUt the ﬂU'H: toment Sarketing, “Content Hulia: How 1o Credls Kiler Bogs, Podciity, Videot, Ebosi, Wikt [ind Mors)
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Twitter Bio Anm i Bated n Boxten, Blssuschonst

Here's where a longer version of Handley's bio comes into play.
On a professional platform like LinkedIn, it makes sense to touch
on her public recognition, previous employment, and examples
of the work she has done in greater detail.

LinkedIn Summary
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https://twitter.com/annhandley
https://www.linkedin.com/in/annhandley/

2. Explain how you got
to where you are.

At the end of the day, your professional
bio should aim to tell your unique story.
Think of this story as your differentiating
factor - the thing that sets you apart from
all of the other "Marketing Managers"

or "Account Executives."

By tracing your current role back to
where you started, you begin to reveal
the critical experiences that shaped
your current strengths, weaknesses, and

perspective.

When looking for past experiences

or jobs to reference, remember the
importance of context. How can you
connect your roots to the work you did

yesterday?

The goal isn't to take a long, boring trip
down memory lane. Instead, you should
aim to identify early accomplishments
that contributed to your current expertise

in any given area.

HubSEMt

3. Give away something personal.

Despite the rise of chatbots, humans still want to collaborate with and
learn from other humans. And what better way to highlight your living,
breathing ability than to pull back the curtain on something personal -

your hobbies, interests, side projects, etc.

Don't know which hobby or interest to feature? Think about something
you've always enjoyed doing. Lara Galinsky, who previously ran
workshops as a part of Echoing Green'’s Work on Purpose program,
explains that drawing out your earliest interests can help you - as

well as others - better understand your current personality and

perspective.

"l ask them [Work on Purpose participants] to reflect back on a time
when work and play were not always distinguishable," Galinsky told
HBR when asked about the workshops she'd been running. "What

were they drawn toward before they, their family or teachers started

put boxes around their identity?"

When putting together your professional bio,

ask yourself these same questions.

The extracurricular activities we take on
- and stick with - throughout our lives
can reveal a lot about our passions,

patience, or level of dedication.

Those are the ones you want to

feature in your bio.




4. Ask a coworker or manager for input.

As we mentioned before, writing about yourself
can feel a bit, well, uncomfortable. And if you
choose to write in the first person, this becomes
especially apparent, which is why we recommend
taking a third person stance when appropriate.

Regardless of the point of view you choose,
finding the right words to describe yourself

is much easier when you pull in an outside
perspective for help. By collecting input from
a coworker that you work closely with or a
manager that you've been reporting to for a
while, you'll uncover strengths or examples of
your professional accomplishments that you
may have otherwise glossed over.

If you know of a few people that need a
bio refresh, ask them all if they'd like to
collaborate as a group.

This exercise will help you gain a

well-rounded view of yourself and
the work that you put forth.

HubSEMt

5. Don’t start from scratch.

We've written enough blog posts, ebooks, and emails to
know that, in most cases, nothing good comes from staring

at a blank white screen.

Rather than opening up a document and waiting for your
professional story to unfold before your eyes, start by

gathering some inspiration.

Whether you turn to LinkedIn and pull up a few profiles of
folks you admire or check out the back of a couple books
you love, taking a look at how others are positioning their
skills and abilities should help you gain the perspective
you need to get started.

Then, once you have some context, start by putting
together a list of your strengths, awards, recognition,
favorite projects, and positions (both past and present).

You'll be surprised how much easier it is to find the right

words once you've done a bit of pre-work.




6. Focus on action verbs.

A big part of explaining who you are involves exploring and

highlighting what you do. If you're going to refer to yourself as an

expert or a specialist, you'll want to explain what work you've done

in your industry to earn that title.

This is where action verbs come in.

Don't say: “Bill Simmons is a social media expert.”

Say: “Bill Simmons is a social media expert with a proven track
record of helping brands build a strong presence across a
number of social platforms. Most recently, he created a strategy
for BioTime that increased the brand’s engagement on Twitter
by 140%."

Don't say: “Janessa Fritz is an experienced financial advisor.”

Say: “Janessa Fritz, an experienced financial advisor, is known
for helping, educating, and supporting clients as they develop
strategic investment plans for the future.”

See the difference? Showing what you do is way more

powerful than simply stating your title.

HubSPERbt




Professional Bio Examples

If you've been selected to speak at an
event, it's common that you'll be asked
to submit a short bio. This bio will most
likely be included in promotional efforts
for the event, like social media posts

or a dedicated landing page on the
event organizer's site. Additionally, if
the event has programs or brochures for
the attendees it’s likely your bio will be

included.

Website bios are similar, you may be asked
to provide a short bio for your company's
website, on a team page, as a blog author,

or other virtual events.

Try to keep your bio brief and between
75 - 150 words max. If the event host has
more specific requirements, be sure to

adhere to those as well.

HubSEMt

First Person

| am a [Position title] at [Company name]. I've been working in
[Industry/industries] for [X amount of time], and [Mention 1

or 2 key facts that directly relate to the event's topic].

I've been recognized for [Mention 1 notable achievement. This could
be academic, something you've published, a successful project you
spearheaded etc. A great way to stand out is to include specific data

metrics or statistics that speak to your expertise].




Third Person

[Name] is a/an [Position title] at [Company name]. [Name] has been
working in [Industry/industries] for [X amount of time], and [Mention
1 or 2 key facts that directly relate to the event's topic].

[Name] has been recognized for [Mention 1 notable achievement.
This could be academic, something you've published, a successful
project you spearheaded etc. A great way to stand out is to include

specific data metrics or statistics that speak to your expertise]. Today,
[he/she/they] is excited to share [his/her/their] thoughts on [Subject].
Please welcome [Name].

Bonus Tip:

If you have the word limit you can close the bio out with

a personal slogan, mantra, or inspirational quote that you
admire. Think of this as a personal brand play that will give
the audience a brief phrase to keep in mind.

HubSPt 10



Speaker/Website Bio Examples

1. Carolyn Lyden Making marketing events Key Talks + Topics

Carolyn'’s bio uses powerful words a little more fun Ly ey Lk g vt b 3 i

SO el &5 wsiersy o corrgreranrss 5104 coumed

Crid 33 by e e s P e i
Fis Lany i e AR IS SR R

like “transformative,” while also
L enkars] [iF saw—ins
i e o i Feitel
el e podcand?

being short and sweet. It's enough
to hook anyone looking for a

Pz i b fow
Carshm

speaker in her industry.

. . ! ker th
Link to bio I'm an educational & passionate speaker that gives
transiormatine 1alks on
SED, digital marketing, entreprenswrship,
+ being a woman in a male-gominated Industry

. Shu Nyatta
o shu Ryart Shu Nyatta

Shu’s bio is data-driven and speaks
highly to his impressive background,
thus building his credibility and

explaining why an audience would

Shis iz a Managing Pariner at Sofifank, co-leading SoftBami’s new $58 Latin
Armencl-fetused technology growth lund snd 5o Back's T300M Dapadunily Fund
fior Fourders of Color. Belore these roles, 5w was o founding mermier of SoftBank
Gmup's Silicon Walley investmant teamn, and subsecuentty the SofMBank Veicn Fund
He has made imvestments spanning a varsety of sectors including fintech, mobiiny,
hoxpilality, media semiconducions. software infrastnocture, machine baarning,
gEnomics, robotics and aulonormbug driving, in Tha U5, Europa, India, China and
Latin America. Prior to joining SoltBank, Sha was an investment bander witk
IFtGrEan, & consulband with MKy and & Srgersongweiber, Shy recenned & B2
from Harvard College, and an MEc. from Ohclord University, where P was 2 Rbodes

Link to bio S

want to pay attention to him. His global

experience also makes him a welcomed

speaker to audiences of all makeups.
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https://carolynlyden.com/
https://endeavor.org/global-board/shu-nyatta/

3. Bindi Karia

Bindi's detailed speaker bio tells her

entire story - ranging from her “born and

raised” roots to her expansive career in

consulting, entrepreneurship, and finance.

These facts serve to provide context for
the stories and pieces of advice Bindi
will share in her presentation(s), and her

captivated audience will know these are

not light suggestions, but rather methods

that she has experienced first hand.

Link to bio

4. Shelly Bell

Shelly’s bio speaks to the impact

she’s brought to those with whom

she has worked - particularly the
women and founders that have been
funded through her organizations.

The recognition she has received from
leading publications doesn’t hurt either.

Link to bio

HubSEMt
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https://www.innovatefinance.com/fintech-speakers/bindi-karia/
https://natfluence.com/interview/shelly-bell-black-girl-ventures/

5. Gabe Salazar

Gabe'’s bio captures the range of
emotions he promises his audiences

by explaining the lows of his life

and the uplifting way in which he
captures his story. He also calls out the
audience reception of his speeches -
encouraging venues who wish to inspire

the same emotions to book him.

6. Liz Plank

Liz's profile on her website matches her
infectious personality on social media,

and also highlights her impressive career.

With her signature edge and ability to
relate to her audience, her website is
the perfect opportunity to give a quick
snapshot to potential collaborators of
what it's like to work with her.

HubSPERbt

Meet Gabe Salazar
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Liz i% an jomrnalist, anthor and the

executive producer and hest of several critically

acclalemed digital scebes at and
She’s the CEQ of Liz Plank Produactions and is a
columpist for anid has been listed as ome of

30 Under 30, Muost Influential in
MNews Media, and Most Powerful Women,
and was named one of the Worlds Most Infliseniial
Peaple in Gender Policy by Shees built a boyal
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i':rml.:‘l-,—ﬂ an:n:n::mp-'l:d':mrnl I,\:,' far Fermains En,-mg Bilacked
by the 45th president of the United States.
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http://www.gabesalazar.com/about-gabe-salazar.html
http://www.elizabethplank.com/

7. Rachel Cargle

Rachel is an author, speaker, lecturer,
and activist, and her bio begins with MEDIA

her core mission and activist work. She

highlights her social media following Tt sebeitis bes her Lol s e THIO stagr, s e
) . Hachiel 4 srghe bs an Akonon, Mo born prehlic seadensic, wrller, anid sppearanie o Red Tabile Talk, bee puldie ko
and includes a separate section on loetiirer, Her aetiist aand seadomic wark ars pooted ki prosilise Uepuacking White Fenbnism has been Seatired on
. inlelisctual disgoarse, fools aml ressences (al explore (e coinparves aronnil e cuuntry lneluilissg Assericas
medla appearances, a fOCUS Of inbersoction of race and wosmanhoad. Dker sscial media platforms Lmiversiey, Vale smed Marvard. Absrg wih s mosthily
cergage o comimunily ol pver 1.5 million through whdcl Rachl guidos podumn on HarporsBaarcom, bee work has boen
her WOI’I(. pomversallons, encourazes oriibeal thinkleg and murtores meanbeiiol Eealured in The waskinglon Pusd, Clamour Magazine,
engageiscnl with people all gver the worli Ter upenimsing hook, | P, dropnnk. Exsenoe, Huilingtes Pesl, and
Dhesan Wam Yamir Lowe sl Lisghl with The Dial Prose Bemowin Batilons Helinery 1=

Mo, is an cxamimation of feminism throegh e bems of rooe amd

- - how we are inrelalonship sith oursches anil ane amol lser.
Link to bio | rixo ovr somy |

8. Scott Belsky

Scott, Adobe’s Chief Product Officer, is a

creative professional with a long history ot 18 Gatemmind s 08 wchesiogges
in the industry, having co-founded O S e S e e |
Behance back in 2006. His bio is a bit ol : al

longer, incorporating his creative vision,

achievements, and mission in a third

person format. s

Link to bio
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https://rachel-cargle.com/
http://www.scottbelsky.com/bio-2

9. Janet Mock 10. Tyler DeWitt

Janet is a speaker, author, and advocate. Her bio We love how Tyler, an education and technology
highlights her entertainment career as a producer as well advocate, includes a short and long version of his bio.
as her milestone achievements (like being the first trans He calls out partnerships he’s had with Google and

person to sign a production pact with a huge studio), provides a comprehensive breakdown of how he got
making it informative and inspirational. to where he is.
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https://janetmock.com/bio/
https://www.tdwscience.com/about-me

11. Lorenzo Garcia-Amaya

Lorenzo, a linguist and speaker based at the University
of Michigan, includes his current research, interests, and
a link to a recent project. By including specifics on his
research, his bio helps other researchers better evaluate

him for partnerships.

Link to bio
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12. Angela Francis

Angela’s bio is an example of a third person speaker
and professional bio from her website. Her bio
takes information that could be on her resume and
incorporates personal details, telling the reader her

story from her perspective.

Link to bio

ANGELA FRANCIS
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http://www-personal.umich.edu/~lgarciaa/
https://www.angelafrancisactor.com/bio

LinkedIn Bio Templates and Examples

Your LinkedIn bio is the perfect place to include the

more specific details of your professional experiences.

Your bio will be shared in the "About” section of your
profile. The final word count can vary, but you're free
to use a maximum of 2,600 characters.

In addition to the standard background information
on your professional experience, include some of
your most notable accomplishments, or share a link

to a stellar presentation or blog post you created.

If you choose to go for a longer form bio,
make sure to keep it interesting so your
readers are engaged. Lastly, if you're open
to growing your LinkedIn network,

encourage people to connect with you.

HubSEMt
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First Person

My name is [Name] and | am a [Include you
main position title and company name, and any
additional titles you feel are applicable to your
role and skill set].

| have [X years of experience] working in
[Industry/industries]. During my time in [Industry]
| have [Learned, accomplished, excelled at, etc.] [
List your most notable accomplishments, lessons,
projects etc].

I'm an expert on [Clearly define your expertise]
and have been recognized through [list awards,
certifications, industry standard trainings, etc.].

| [Know/believe] [List your core values that
explain why you do what you do, and share that
with your reader].

In my downtime, | enjoy [List a few of your favorite
hobbies]. If you're interested in speaking with me
about [Industry and/or expertise] please send

me a brief message and connect with me.

Third Person

[Name]is a/an [Include you main position title and
company name, and any additional titles you feel
are applicable to your role and skill set].

She/He/They has [ X years of experience] working
in [Industry/industries]. During [Name's] time

in [Industry] she/he/they have [Learned,
accomplished, excelled at, etc.] [List your most
notable accomplishments, lessons, projects etc].

[Name] is an expert on [Clearly define your expertise]
and has been recognized through [list awards,
certifications, industry standard training, etc.].

She/He/They [Knows/believes] [List your core values
that explain why you do what you do, and share that
with your reader].

In [Name's] downtime she/he/they enjoy/s [List a
few of your favorite hobbies]. If you're interested in
speaking with [Name] about [Industry and/or
expertise] please send a brief message and
connect with her/him/them.



LinkedIn Bio Examples

1. Chaniqua (Nikki) Ilvey

Nikki's bio mixes upbeat, personal

facts with an overview of her areas of
professional expertise. Additionally, she
calls out appropriate LinkedIn-related
recognitions in the beginning of her bio.

Link to bio

Chaniqua (Nikki) lvey - 2na [

Accelerate Revenie by Empowaring your Mansgers with a
Sales Coach Wing Woman

Mgtro Jacksorvile < S00# ponnectiong - Coevlact infa

HubSEbt

About

Wiki = &0 wward winning B2E Rewenis Growth Liddss and Sales Cultum SME, This ofe waman demand-gen
engine veas recenily recognized as a 2020 Unkedin Top Sales Voice, and Sales Success Summit Top 300 Linkedin
Sales Tai, SEe%s hoiled and appeansd an hundreds of industry webirdes, padciats and Blogs ansurd improving
ey growth strategry’ at Saad oompanees D the las! decads, Nikid has bullt muliphe sakss devalopmant
progiams Trom the ground wp, goeneraling milliors: in pipelineg for S3anups. Chents rend about Nikki's high ensgy
engaging and sttenive appecach ihal cendars on motdics, mindsal and a Ity bit of magic. Her upbest and
accessible communication siyle has driven her camer from one wha chased leads to one who attracts leaders.
AL tha hoart of whil Sols Mikki aoe Trom (s Btk 5 har Sommitment 1o craaiBay and mnoeabion in eyenun
growih sirategy. Her sucoess is fusled by refusing fo uphold an outdaled stabus guo. A respecied kumirary among
Ieptpr i it Dl S, Mikki digarms arsd dobghte clisnls s prodpects alin with et hgighlecsd tlity 10 Crakta
Quichk connechtors and cut Bhroosgh the nodse.

I @ salds carper Thal Spans mone han & secade, ' bin T only Black woman on the Tzam 9% of The b

I roser challengid thad raalmy i any messinglul way whis in 1hoso roios Docsusa | was atraid it weld jeopardize
iy job or the camaraderie | waried bo have wilh my teammabes. 5o | acocepbed 1he stabes quss that caussd me o
AR ey, delow paen, and laugh rekwardly ol jokal Thsl ware nal Funny- pelkad in which samply baing black
was the punchiire. | did it because seeing so Tow pecple who kooked ke me or shared any messune of
eaminanakly with iy Brased of fefrance reinforcad 1M bpalingd ol et Balonging 1Rl hsd abwins chicaclanzed
g il inowhile Speces. | was copendgl, Faving socepled that tres was just thi: Dest we could Do as an industry and
&% a country. | Tell lucky B be here &0d nol coally there #1 6l

Byt a5 my accomplishments snd influence grew, =0 foo did my conlidence Ba fake action I'd slared publishing
coniant and bulding commorities arcurd The deeply halkd balef 1hal asiraciing, Supportng amnd ralsining dhverss
{akenl is a professional and personal mperative.

That got ma hare_. and | goess £'s what brought you here oo So lel's work together on creating the incluskas,
diwaras redpsscthal futune That raiadayers Hiver balsved in., and b1y invite Tham along Mo B fourning.,

ﬂ m Maidagh || More... )



https://www.linkedin.com/in/nikki-ivey/

2. Joyce Guan West

Joyce's LinkedIn summary adds a
human spin to the experiences listed
in her profile. She effectively walks
through her professional life story,
which culminates with what she’s

focused on now.

Joyee Guan West - a3
Career Coach, interview Coach, Resuma & Linkedin Profile ‘Writer, Business Cosch. 7 Unlooen Coach specialzing in
copcierg braders wha like to win, Asian Amencans, POC and women

Unisarsity of Calftoirea, Boraloy - Coaching Wiath Empathy
San Franciaco, Califairda, United Stateg - O+ corvmmctiong

D (s v )

HubSEbt

About

I Hounded and successfully 2old an olfice snack dtribution compary Lo conporate offices, and ke being an
early stage employes at fast growing and innovalive companies where | can make an impact,

I'm & General Mansger ahd operating evecitive bor growing companies, | love shange management, lurnarcunds,
and strategically fixing problems and fueling growth. | lave balancing the twe sides of avery business equation
[supply and demand] - craating demand and making it rain through sales and business devalopmant, and also
driving axcellance o oparaticnafulfdiment,

I'm also a spasoned Chief Revenue Officor experionced in creating strategy and world class execution for tha
anline sales cyche, | can play 8 CRO roke or 8 WP of Sales role. | hawve sxlensdive experience with cresting

aggressive finance strategy, managing cashiiow, and optimizing pricing, costs and revenues.

Fast forwand 1o 2020 - Iy PASSICT) i3 Carpar GﬂBﬂ'HI'H.. axecutive and leadership Eﬂﬂl'rhﬂ.. biginass 'EMHHI'Q..
and sales coaching.

1 coach a wide range of clients, bul am a unicarn S coach when it comes o serdng ambitious leaders [of all
ethnicities and genders), Asian American leaders [or thase kooking to move info leadership), peaple of color |
mingritles, and women, There aren't many coaches who do what | do 1o got mone Asian Americans to break the
bamibod coling, &0 that it a particular mizzion and passion of mene.

I'm a serial entrepreneur who started her first business in college, and I've never known what 8% Be to not Be in
charge and be & leades, B you'ne someans who wanis Lo gain that sxeculine presence, siop Deing an apalogist
for wha you are, and 1rain to be inthe C-suite and executive management, lot's talk. #diversityplease

I wau think | can help, drop me a line ar Dook Tame with me: hips:fcalendly comcoasRngwilhempatinyfintrocallli
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https://www.linkedin.com/in/joyceguanwest/

3. Fernando Moura-Silva

Fernando’s human-first bio
draws attention for what
inspires him in his life and
career. He quickly pivots into
explaining his experiences and
professional passions.

HubSEbt

Fernando Moura-Silva - 2nd

Helping companies implement custom high volume video solutions & Vimeo
suffolk University - Vimeo

Boston, Massachusetts, United States - 500+ connections

About

A city dweller who loves to travel and find new adventures along the way. | have
experience working in Saas and Start-Ups. | have found that nothing satisfies me
maore than meeting new people, developing new relationships, solving problems,
and contributing to the growth of businesses.
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https://www.linkedin.com/in/fernando-silva1/

4. Allison Zia

Allison hones in on one key skill set in her
bio - her problem-solving abilities. She
also raises eyebrows by dropping the
names of the companies she’s helped,
like Netflix and Tesla.

Link to bio

Allison Zia, MBA - 1
Eftetawinfifed Inszliliveg Solutioerl Thiough Cuilgmer-Focuiisd Seralgy

Lireverpdy ol Southern Calioinia - Marghall Gohesd of Busesss - Alnon By Uooxpy
Loz Arugpilid Ahano@aoditan Ared « SO0 SOl I

... Yrym=y

HubSEbt

Abeoeurt

I like to solve problems. Throughowt my caresr, § haree been driven by my inteliectual curkasity be
find answers (o the mast pressing questions, Whathar 0% finding a pertect song Tor a film or
tindirg & rare product bor & rocket, |'ve been able (o quickly uncaver & Customer's pain point and
identify a strabegic solution.

With my redingd skill sed, | bang customer-centric mindlulness that anables Finms 10 innoywale arnd
thiieg, This is what I've done Tor my clients at Universal Music Group as | licensed music to media
giants ke Fox, Sony, and Netfiix, and i1's what 've also done at McMaster-Carr as | provided
fEchmicl ewpbrtice on mdusirial products o vsionanes like SpaceX, Bosng, and Tedks,

My intplioctual curlesity also drives me to be a lifelong loamner, | recently camed my MEBA from
LISCs Marshall School of Business, with a graduate certificate in strategy and manageman
camsulting.

My specialtios:

+ Managamant Strategy

+ Coustomer, Partner, and Ciend Relations
+ Sales Managemant

+ Orgarizational Design

+ Process improvements

# Statistical Analysis and Data Mining

+ Marketing ard Brand Strategy

+ Growing Slan-Lip Drganizations

+ Leading Acquisitions and Murturing

| have sincs taken everything I've learmed ond stared my own business in the cotlage Tood
industry, selling decorated sugar cookies. There, | continue to solving problems - whether it's
oparatignal, regulatony, strategic, or growth issues - and wholoheartedly engoy every momand of
it.

I lover fraveding arcund the workd, fastering dogs, going on adrenaline-filed cutdoor adventures,

and discussing the banefis of veganism, 50 il pou avesr want 1o bounce ideas off of me, plaase
el free to conbact me: allison ria 2r8@marshall use. adu.
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https://www.linkedin.com/in/allisonzia/

5. Kimberly Hill

Kimblerly's bio calls out her many
sectors of experience and her
personal values. It's a perfect mix
of all elements a great LinkedIn

Summary needs.

Kimberly Hill - zr0 @
Program Manager al Amapon Siudios, Diversity, Equity & Inclusion | Intrapreneur | PSEJ
40 undar 40

Morthwest Liniversity « Amazon Studios

Los Angeles Metropolitan Area - 500+ connections

m B Message x,'

HubSEbt

About

| am a highly mativated individual driven to find the gaps and innovata ways o
serve customers’ needs, | have experience ranging a wide specirum including:
fram the non=profit, for-profit sector, recruiting, digital marketing, business
development and program managemeant,

Im 2018, | was selected by Jeff Bezos and his leadership team to be a recipient of
Amazon's Just Do It Award. In addition, | was recognized by the Pugel Sound
Business Journal as @ member of the 2018 class of 40 Under 40 business leaders
i tha Seattle régeon,

Orna af my personal valuas and highest prionties is 1S important for me 1o serve
my commaunity through ron-profit work, community organizing, mentoring, and
planning events. Since living in Seattle | have worked with several community
organizations focused on education and mentoring youth. | balieve in being &
suppartive mentor and drver of positive change to the next genaration what that |
wish | had as a child and it fuels me to serve others. | recently completed United
Way's Project LEAD Board Development Program and welcome the oppartunity to
serve on & board,

| @am passionate about the intersection of business, entreprensurship, and social
raspansibility. | welcome opportunities tar board wark, phalanthropy, ar industry
connections.


https://www.linkedin.com/in/kimberly-r-hill/

6. Erin Balsa

Erin is a copywriter, so her LinkedIn bio
truly speaks for itself. With her personable
tone and success metrics, she connects
with sales leaders, marketers, and other
professionals, with an all-inclusive CTA at
the end.

Link to bio

For when your content needs
resuscitation

m ¥ha Fradianive i

T

Erin Balsa - 2nd [T

blarkptng Dirscicr of The Prgdcties Indes | Freslsnce
Content Markpting Sbategest, Consuftant & Writer for S0
Earty Eage Farhism

Gamidey Bonion - 200« commecBom, - Conlect mfa

HubSPbt

Aot

AR anan on Conlen] Markesing Inslilute, Amancan Markeling Association, HubSpoet, Dk, Qs Medsa, Dacalor,
Growih Hackers, MarkeierHee, G2, niuit, Gresrhouse, Zeredils, Ladders, Boston, Parenis (and roughly 9959 other
websites). Holla # you want 1o chaf about content marketing + talent optimization!

- Mooy Gl S0 Eyed o0 & Cruily oF wabaite and said, "Goe, 1hs company 18 sbaight fire. Lt ma §o aral sy
credit cand!”

I saling was THAT gaty, every Joa Shmoe would be a millionare.

Bl Jod Shimos a'T of Fet yaeil irippng in damonds and popping Btles of Dom Pieignon. Ho's Gbasssivedy
relresteng his new larding page and yelling WHY 5 NO ONE CONVERTIMNG T

= Conildd i b the Copy's bad?
= Cizaid | ba the oMer's wiong?

Cioald f be the page (sn't cotimized for conversions?
- Cowld i be aliens kidnapped his sudience? &
Eriogh about Joo Shemon, Lat's Talk shout you

1t can ks hard fo pinpsoind exsctly what®s wiong with your conent and harder yet o fix Ehe problem. ¥ou wonder H
iy b you're 160 close 1o yoir product to e it through & prospsct’s eyes. [ The answer i yeg.)

| can halp.

I'm your one-stop-shop lor consulting, confent strabegy, interral confent team training, and wiiting. Ower the past
10 years, Dol widkod with 100 companias—with sick nesults

o' Incresse biog tratfic by SB3% (conbent optimization)

of Generate 1658k+ in revenue [research report]

o Shorlen sales cycl by 0% (Sustomar @lery]

o Garerate 67 requast demos and TISK in revnus [SEQ Dlog past)
WORE WITH ME

"Erin is 8 warrdorfol parenar 10 Braak dosen Tha P and lorg - Darm inveitmants your Busing s needs. 1o Mo
discoveny. She has an smazing abdity to think strategacally, akong with help sussute some of the tactics”

I'm your one-stop-shop for cantend stralegy, consulling, writing, and editing. Whelber you need someone o help
v liineh your fivw BEE presuct OR imglienen] processis fo seale I'm your gal

FOLLOW ME

| ol skout Sontent maikatrg, Conbinl wiiting, eadership, hifirg, and talent oplimitaien, Folow ma Ior Bos on
groming your bisgingss Chrough comiant—plus how i hing and mspine your comant 1nam


https://www.linkedin.com/in/erinbalsa/

7. Nataly Kelly

Nataly is a localization expert, and she skillfully incorporates her passion into
her professional LinkedIn bio. She also uses other features of LinkedIn like name
pronunciation, which is helpful for foreign language speakers, as a reflection of her field.

About

| love helping tech companies achieve global scale. I've worked as a B2B SaasS
executive in marketing, international operations and globalization. My speciality is
bridging gaps of geography at high-growth businesses. | enjoy creating the
"global glue® that helps people unite across functions and locations. | write about
these topics for Harvard Business Review, and on my own blog,
www.borntobeglobal.com. A lifelong language nerd, my latest book (Found in
Translation) was published by Penguin Random House.

Mataly Kelly - 2

WP ol Lecalizalion 81 HobSae

Universidsd Andira Simén Balivar Ecuadar - HubSpot
Counly Donogal, Iraland -« 5004 conmbdlicng

.
€ (6 oo )
— -

HubSEbt
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https://www.linkedin.com/in/natalykelly/

8. Sarah Kennedy Ellis

Sarah'’s LinkedIn is written in the first person,
includes metrics from previous roles, and
includes her personal outlook on business
and marketing.

Link to bio

Sarah Kennedy Ellis - 200 3

Vice Prosident, Google | Formes Dévision D, Adoba | Feemmer SO, Markaio |
(SheHerHers)

Blryhod Liniversity - Harkamar School of Bugnass « GoDghe

Derrer, Colorado, Uniod Stabes - 800+ conmections

LT | Message )

HubSEbt

About

Relentlessly passicnate marketing executive & business leader, with a unique love
for tackling the most complex challenges in B2B marketing.

Have led multiple companies through marketing transfermation in a variety of
ownership environments including private equity as CMO of Marketo (scquired by
Adobe for $4.758 Nov. 2018}, as well as in publichy-tradad environmants as tha
CMO for the enterprise software division at both Adobe and Sabre.

Repeated success building markating teams that thrive on a borderline savage
commitment to putting the customer first in everything we do, built on a hardenad
foundation of operational rigor, financial discipling and nonstop optimization of
marketing performance.

A% 3 leader, on & more personal leved,

| lowe building and leading teams that are driven by the power found at the
intersection of art & science in marketing. And | recruit marketers willing to serve
customers selflessly, every day, as if they are family, as well a5 communicators
capable of combining powerful stories with world-class demand genaration
strategies to unlock new growth.

Prouwd to spend tha rast of my caréer as an aspinng comma catalyst for every
quota-carrier my team supports, because “ride or die" sales and marketing
partnerships are what high-growth dreams are made of,


https://www.linkedin.com/in/saykay/

9. Dave Gerhardt

Dave, a LinkedIn guru, includes his professional
story along with his speaking engagements,

accomplishments, and metrics.

Link to bio

Dave Gerhardt - 2nd Y v

CMC at Prowy (81 Sales App on Shapify) | B28 Marketing
L st
Greater Buriingion Ares - 500+ conrections + Contact infio

HubSEbt

About
Regarded s ons ol {he pesing hrand haidon i 1210 oday

Curmently Chial Markating Oificer &t Privy [tha 1 spp for ssies on Saply]

Before that | oid marketing ot Dvifl 4+ years and Peiped creabe one of the Tasbest Qrowing Saa5 companes of all-
1ime

| gy P o B3 Marksting Lesders pedeatl aed eraated DOME - 8 comsunily of 2 800+ A2H martolers -
dgmycn

1 b vl oemaiiing froem nogineg and qeetting tha righi eopa 10 pay atbarion. I'm sddicted 1o tha
Iesed b b0 by marketing. Bul 107 e, MAESng 1501 about tooks & technolagy of the lbest growth hack -- ity
MIOUT COPRPAT RN, SROPFDElng, Bnd ueBEEARNGNg peophe. The st Tolows

Fram 33i5- 2000 | did marketing b D, | joired e compacy i & Madollisg manger afed the il hll-Sms hin,
andd fvar the courss o keur yhars | got promated Irem manssges 1o diecter 13 VP Widle o1 Drilt | Falped ta
comgany craahs the categery of Convarmalional Markeling, grosy frem 0 i slght-figeres: i revesun, nd becomas
wny of the fastest groweng 5aa5 compamres of all-time

| po-wrabs & Creaned the marketng sSrasegy bating the Consersgiions Marksting ook & h Dt CED Dared
Carsced, pastsshisd by Wity in January 2019 Tha ook was b nstar &5 on Amacon in the markaiing & ssles
il b, B il o 1 EBTHE ofel 24 % VEg PO Bi8in33 Dokl i 104D,

| hedped ereale HYPELORATH, Gills asvual comhaimien, mive® b imis one e sk s 10l Srewiog
beoiriiins aventa, raching ovr 10000 peopls in thees yean acrop Boason, San Pranciecn, and London.

Thar wapinghead hineg sl = n thas markeSing s wihat | love, B not onby my jol, £ mry hebby, Moe Brawseled
argursd thi workd andl geven over & docens telles on markeSng in tha sl tew years, 'moa guest lecharsr 2ayoar ai
Haryand Businerss School, and | ron GG, 2 group Tor modern B3 marketing. Mow 16000+ mambess o8 dgimg oo

Peiar Spaaking Engagements (i S you Wit b3 insile ime b your avand in e hture)

shiasioslingFrofy B0 Forum |oston]

#018 Gales & Mprkeding Exchangs [Bosten|
aFn My Funmssl (Boadon)

sCippiierw Gio-Too-Maries Forum ([Basoen|
=S Homh (Dhmsa)

nSaaSinck {Dubbn)

s O and {Amalardam]

aTraife: & ofreii-un S | San Deega)
sDamandsann Al Susimet (hen Fretchcn]
sFull Contmst Connec | D]

sChutreach Linteash (han (Regal

& £ pprmindiy Grgewih Gumumt [Basion|

w02 Rwaiih (G hecagn]

“m ey widl B mhal creai vty i tha backl wnlair adhaarvieges i 'ni legaally sl 10 Sakop: DR 0L SO ees.
Bl Basiribiedy
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https://www.linkedin.com/in/davegerhardt/

10. Lindsey Boggs

Lindsey's LinkedIn bio is a great example
of writing with your own personal style.
She includes her professional background,
how she got there, and what she hopes to
accomplish professionally.

Link to bio

Lindsey Boggs & - 2nd o [

Salesforce Top nfuencer 2021 | Sakes Leader @ Citrix |
TEDw Spaaker | Social & Modern Day Safing Enthusiast |
Mental Health Advoeate | Co-Founder @ UMCrushed

Rubsgh-Durham-Chagsl Hll Aras - 5004 connectang -
Contact el

HubSEbt

About

When | was litthe | always wanted 1o be on stage. From the time | was ¥ years old | was on stage and spent my
chldhcead afl the way throwegh colege mastering clagseacad music, specilically, opera,

Maow, I'm w1ill om slage, s just & ddfenent slage.

Opssra and safes havve a kot of parallels and was & natural fransithicn for me. Witkén 1he first couple months of
starting a cargar In soltwang sales | roalized | had & Knack for prospectng, and sinop than my cargar has groen
Bl P Do labeled B 'S0 salling pionear.

| merwesr thought | was "social sefling,” | was simply buildirg relationships and connecting wilth new peapls through
social chanmets. inomy first sales robs | tumed 10 Linkedin 1o prospect and crushed my numbers and mace
Presadant's Ciub mry firg! yoar on quota, My unigun prospacting sutreach was adopdad throughodl Tha enting sales
CEGRNITALEDN Bl warg nedngiled 10 othes oltwane COmpaniad whane it wis sddtionaly adopied,

Im 2016 | st out a goal 1o do two things: publish maone articles on Linkedin abowt my successiul prospecting
eiforts, and speak af Linkedin's anmual conference. Both ended up happening, and | relate a kot of my musical
Background hack 0 My SUCCESS 0 sales, I'M passionata, I'm prsishent, and 1'm dregn, Wan | e & goal $81 in
fery mind, | jisl go tor it and ask tor Tongivensds laber,

Linkedin“s Sales Connect 2018 was a defining moment for my career. Mot only was | recogrieed for having the
réighest Soclal Seling Index (551} score, but | was asked to shoot freo throws with Shaquilie Oleal on stage. You
mikss 100% of the Shots you don't tak.

Cuirféntly, | halp Citrix sell bettar. | manage & team of Rsde sales prodessionads and hilp them prospect mdde
efficientiy and close more deals using soclal and modern day selling. Leadership is my passion and cowldn't be

huaeppier 10 empower sales at Citro

Fiar i Tl surnmsey of ma, pleate viss: wwe lindieybogas. cam


https://www.linkedin.com/in/lindseyboggs/

11. Manny Medina

'ﬂ' QOutreach

Manny, a proud immigrant, includes his most

| fossional info in his bi .
relevant pro §SS|oné info in his bio, and gives a —
shoutout to his business growth. B SN0

Link to bio ‘f i Message | | Mare..
Manny Medina - 2nd [ D) cutreacs

Wie Help Companies increasa Revenue With Sales E Harvard Businass Beheed
Engagement al Outreach.io. #immigrant Port of Eniry:

Meawark, MJ

Soattl, Washington, United Statos - 500+ connoctions

Coniact o

About

CEQ of Qutreach, the &1 Sales Engagement Platform.

Previpusly led GroupTalent, Microsoft's Windows phone Business Development team in Latin America and
Canada. Prior to that, engineered Amazon's compensation system for Amazon Associates (the web's largest and

most successful affiliates business) and Web-Services which accounts for 15% of A's traffic.

MBA from Harvard Business Schoal, MS in Computer Science from University of Pennsylvania.
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https://www.linkedin.com/in/medinism/

12. Kim Janey

Kim, Boston’'s newest mayor, has a

third person LinkedIn bio that includes
her professional story, including
speaking engagements, professional
organizations she serves (and founded),
and her advocacy mission.

Link to bio

D o

About

Kim M. Jangy has more than twenty years of experience in community erganizing and child advocacy. As Sendar
Praject Dirsstor a8 Massachussits Advocsles for Children, M. laney lpads the Bostan Schasl Bedeern praject in
Its efioe (0 advoCcatle lor Sysiamic policy nelonms [hat ensune aquity and excolignss in education for all chisdran dn
the Baston Public Schools, with a special emphasis on closing opportunity and achsevement gaps far children af
oo, chilgnen living in powerty, English language learnars, and shudenis with gisanlitas,

ks Jangy Is a recognized inadeor for her work in ensuring equal access 1o high quality sdiscation. She has earnad
ursgise cradibility with graseroots parant and commurdly groups, 8 wall as civie leasders and city olficials. M,
Jarey has recoived national necognition for her work and was imited o appear as a panelisi on tho Melissa
Harrfa-Perry Show on MENBC. Ms. Jandy is aften soughl sdoer for et ingight and expaise on efucalion istuey
and is freguentiy quoted in the media. She has been invited to speak to a numbser of groups and organizations,
including serving &8 & gues! spaaker Tor classes a1 tha Harvard Graduate Schodl of Education, and o & pansks
aunng thi 2074 Hoaibeny intarnaticnal Fim Fastval snd thie EWA Natona! Samenar in 2006,

‘Whille attending Smith Cellege, she faclitated the coordination of three Freedem Schacds under the guidance o
the Children's Defense Fund, after completing training at the Ella Baker Child Policy Training Inatilule at Shaw
University, Born and ratsed in Boston, she is a proud resident of Roxbury and is the parend of a BPS graduate. She
garved on e Bodnd of Directors for MassVWOTE ard Dismand Gils Boston, Inc. and ig an Betive member of the
Boston MAACE. Ms. Janey was re=ebected as a member of the Ward 12 Democratic Committes in 2042 and again
in 206, She is also (e founder the Historic Moreland Sireel Neighborhood Assgciation and sered as its
president for s first four years.

Kim Janey - 3rd @ Cay of Basten

kayor of Boston -- Hestanc first Black mayor, Tirsl woman
mayor of Boston. Mot acting, doirg. Wil always give my all
ta the city that gave me everything! Siadambdayor
FHerSiony

Boston, Maisachuietts, United States - 500+ connections -
Contact infa

HubSEbt

ﬂsmi'lhl}“lpl


https://www.linkedin.com/in/kim-janey-64213135/

Twitter Bio Templates

A Twitter bio is all about personality.
The 160 character count is very brief.
So, the key is finding a way to showcase
who you are with incredibly limited

space.

Consider including carefully selected
keywords to include since Twitter bios
are searchable and have the potential
to rank on search engines. Multiple
adjectives that describe what you do

are a great way to set up this type

of bio.

Ultimately the goal is for your bio to be

memorable and encourage people to

follow and engage with you.

First Person

I'm [Name], a/an [Professional title or catchy synonym that clearly
conveys what you do]. I'm all about [Include your core professional
focuses and something unique that shows who you are].

Bonus Tip:

Emoijis are the perfect way to visually communicate
something about yourself without taking away from
your characters count.

Third Person

[Name], is a/an [Professional title or catchy synonym that clearly
conveys what you do]. She/He/They is all about [Include your core

professional focuses and something unique that shows who you are].

Bonus Tip:
Emoijis are the perfect way to visually communicate
something about yourself without taking away from

your characters count.



Twitter Bio Templates and Examples

1. Dharmesh Shah

We're admittedly a bit partial to our Co-Founder
Dharmesh, but we truly love his Twitter bio. He sums up
his role, company, and major publication from which
people would know him far under the 160 characters
that Twitter allows.

Hi, I'm @dharmesh

dharmesh

Eviharrnesh

Co-FoundenCTO EHubSpol [$HUBS). The CAM platfarm for scaling companses.
Co-author, “Inbound Markating®,

Fingd ma hsrg: diarme 2hidharmashtls
& Boatnn, b .,@:' dharme ahidharmeshth D Joined harch 2008
TO8 Fallowing 2B0.BK Followers

" Foligvasd by CXD Studio, jersics 8, and 3 o1 hirg yoru Todkow

Tweels Tweots & replics Miedia Likes

§  Binmed Twael
4 dharmesh 8 @dharmesh - Moy 192020

2. Alexa by Amazon

Looking for inspiration for a product or business Twitter

bio? Look no further than Amazon Alexa. The bio is silly,

self-aware, but also accurate.

Alexa
woaloxnairs

o | Official Twitter foed of Algxa: voice Al at Amazen, |
Star Trek, bad puns, and platypuses. Tweets and opinions ae my own.

& The Chouwsd L'E:' amazencomjeveryihingaleas [ Joined Movember 2014

B8 Following  1.3M Fallowers

E Teallowmsd by OMGEESR

Tweels

&  Pinmed Twoal

Twoatls & replics kedia Likes

Abaxa B Eatensd - Mar 20
Summar |5 55l a few months away, but I'm ateays sending you wasm

vibes! &

SHi.... . 9



https://twitter.com/dharmesh
https://twitter.com/alexa99

3. Vanessa Nadal 4. Justine Jordan

Vanessa Nadal's bio uses the simple format of now/ Justine's Twitter bio tells a story in a few words — she
then/forever to show her background and infuses her is an inclusive marketing leader with an impressive
personality/ethos. background in tech currently leading the team at Wildbit.

As a marketer, she knows how to succinctly communicate

her whole persona using key phrases like “people-first”,

Vanessa A M Nadal ©3

Alive @nd in lees, BILDIEY, SREInEer. NoW: SNt £ Thiad: Justine Jordan
I ] I Fongeer: o b
Shafher,
. L — ) Peohle-fst markeling header al &% I prdsnd sy
' L Lo | phembar 20132 i . |'|' 's.he-.l'hi:-r
A28 Following  158,2K Follawn ) Dot biA ™ i Fait ,
%) ! e it i 1,134 Eollowing 11K F
Tweals & replies Me=diia Likes il
$ Pinned Teesl weets Tweets & replies Media Likes
Vanesas A M Madal 8 @Vaniie - dar ]
Thank you Patak for talng to me about LS Justine Jordan & LT,
iy class at . and my very | feal this down indo the depths of my bones. One of many reasans why
minimal routing. Bonus tip that dedn’t madn the cut: get 1o know your skin, 'm gratetul far 1 and four-day workeeeks. I allows me $ome time
and, if sensfive, do a patch test, first! {0 sxplore wha | am and what | value gutside of work
) Julie Zhuo &

"Yiou were a1 one company for nearly 14 years?I71”
I TR N TP R e


https://twitter.com/VAMNit
https://twitter.com/meladorri

5.Jess Meher

Jess, the co-founder of Wonderment, a tech startup,

shares her past roles and current endeavors as an

advisor and investor.

Link to bio

Fallya

Jess Meher

| eSS ica e

CED & co-Tounder @hivondermanl. Advitor + [maastor. Sralorize Gevisonapp

TLIDEL

ab @l B king, wear a mask,

—y

) Bosion, MA & wondermont E Joimed July 3008

8,983 Foliowing  10.2K Foliownrs

AL

Folcaved Dy Kathening Hoyarsky, [05sca ond Barsck Obama

Twoots Twaoets & replies Maodia Likes

& Pineed Twost

&

Juss Meher @ Jesscamoher - Ape 3, 2018
B you dont Eand your dream job right away, don't get discouraged.

in 2008 1 applied at fohubspot and got flat-out rejected. So | worked on
iy skl 1o bacome 3 Belter markalbar. 2 pears later, | wis a HubSpsatber.

‘Wark hard and make an impact and you'll end up somewhers great.

)o@ Th B2 ) BAl T

6. Kevin Young

Kevin is an author and shares his work, accomplishments,
website, and a personal mission statement in just one

hashtag — #organdonor.

Link to bio

Kevin Young &)

BT R EEE

Pael, Monfictionisl Postry Eddar SMNowYorker, BEBOWHN and BLIME Bath nasmed
YT notable bools. @MMASHE Sargandonoe.

= Washington, DG & kevimyoungauthoncom [ Joined June 2009

1,168 Following 26K Followers

*- Fredlowed try Kazhaing lioyaraky

Twegls Twesls & replies kA iddzn Likes

& Pmnad Tesst
Kevin Young @ dDeardarkness - Mar 18
Hohds upd Gave a listen!

":E‘ Wirginla Quarterly Review V0 - Mar 18

Looking for new mausic? Check out the playlist S Deardarkness

curated Tor our Winter 2074 issue: "Theos ane nol st Tirs] owes of 34
mine but sengs about that very subject, about falling in love and

falling apart®

vgraniine, orgimulirnedial201...


https://twitter.com/Jessicameher
https://twitter.com/Deardarkness

HubSppt Academy
Your professional bio has the power to help

you land a job, speaking engagement, or Grow Your Ca reer

new client. By showcasing your professional

[ ]
background, accomplishments, and a nd You r B“Sl ness

interests, you can stand out against the

competition and create a personal brand HubSpot Academy is a free learning hub that gives you access to
that you're proud to share. Seek out ways courses and certifications in marketing, advertising, sales, service,
to consistently update your professional and more. Brush up on your skills or learn something completely
bio, like earning certifications from new with HubSpot's expert instructors on your own time.
HubSpot Academy or speaking at events
like INBOUND. Use your bio as your
professional calling card and don't be
afraid to brag a little about all of the
incredible things you've done.

HubSpot Academy includes courses like:

Excel for Marketers
Designing Effective Google Ads Campaigns
Taking Your Business Online with HubSpot

Sales Management Training: Certification for
Developing a Successful Modern Sales Team


https://academy.hubspot.com/
https://www.inbound.com/
https://academy.hubspot.com/
https://academy.hubspot.com/

