
SAMPLE CREATING  

BRAND DESIGN 

Designing Angela Audrieux's personal brand involves creating a consistent visual 

identity that reflects her unique selling proposition and values. Here are some steps 

to design her personal brand: 

1. Define Angela's Unique Selling Proposition (USP): Angela should identify what 

sets her apart from other real estate agents. This could include her expertise in 

a specific geographic area, her commitment to customer service, or any other 

factors that make her unique. 

2. Develop a Brand Strategy: Angela should develop a brand strategy that aligns 

with her USP and values. This should include her brand voice, tone, and 

messaging. 

3. Create a Logo: A logo is the cornerstone of a personal brand. Angela should 

create a logo that is simple, memorable, and reflects her personality and 

values. The logo should be versatile and able to be used across different 

marketing materials, such as business cards, brochures, and social media 

profiles. 



4. Choose a Color Palette: Angela should choose a color palette that aligns with 

her brand strategy and reflects her personality and values. The color palette 

should be consistent across all marketing materials. 

5. Select Fonts: Angela should select fonts that are easy to read and reflect her 

brand personality. She should choose fonts that are consistent across all 

marketing materials. 

6. Design Marketing Materials: Angela should create marketing materials such as 

business cards, brochures, and flyers that reflect her brand strategy, logo, color 

palette, and fonts. 

7. Create a Website: A website is an essential component of a personal brand. 

Angela should create a website that is user-friendly, visually appealing, and 

optimized for search engines. The website should reflect her brand strategy, 

logo, color palette, and fonts. 

8. Use Social Media: Angela should create social media profiles on platforms 

such as Facebook, Instagram, and LinkedIn that reflect her brand strategy, 

logo, color palette, and fonts. She should use social media to promote her 

brand, share her listings, and connect with potential clients. 

9. Photography and Imagery: Angela should select photography and imagery 

that reflects her brand personality and values. She should use high-quality 

images on her website, social media profiles, and marketing materials. 

By following these steps, Angela Audrieux can design a personal brand that reflects 

her unique selling proposition, values, and personality. A strong personal brand will 

help her stand out in a competitive market and attract more clients. 




