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Introduction
Your professional bio serves as an introduction to you – your 
experience, your strengths, and your interests.

It’s an important piece of personal branding real estate that can 
help you catch the interest of a recruiter, earn a speaking gig, 
land a guest blogging opportunity, gain admission to a program, 
or prompt other career wins.

Whether you have 40 years of experience or you're fresh out of 
college, writing a professional bio helps you build credibility and 
establish your personal brand. Unfortunately, writing an impactful 
professional bio isn't an exact science. 

That's why we've come up with a handful of guiding principles 
and customizable bio templates designed to help walk you 
through the process.

Once you’ve reviewed them, get started on writing your own 
personal bio. Remember, we’ve included customizable templates 
with this download, so if you’re looking for interactive examples, 
head over to the Google Doc included in your download.

Or, Click Here to Access the Templates Now

https://docs.google.com/document/d/16BuyGecDcYB7ia1XdEk6ekdGX5eubHgfAZhHKkUst_o/copy
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1. Don’t limit yourself to one bio.

Before you get started, it’s important that you ask yourself: Why am I creating this bio? 
Where will it be featured? Who is going to read it?

Contrary to popular belief, there’s no one-size-fits-all approach to writing a professional  
bio. In fact, the length of your bio, as well as the skills you choose to include or omit,  
should be determined by the reason for creating your bio in the first place.

Let’s walk through an example from author and marketer Ann Handley to  
demonstrate how a standard bio can be adapted to meet different needs.  

6 Tips for Creating an Impressive Professional Bio

Speaker Bio

Short but informative. This speaker 
bio highlights some of Handley's most 
impressive accomplishments – from her 
bestseller status to her keynote speaker 
experience. Sounds like someone 
you'd like to hear speak, right?

https://www.contentmarketingconference.com/speaker-ann-handley/
https://www.contentmarketingconference.com/speaker-ann-handley/


5

This abbreviated version of Handley's 
bio is perfect for Twitter – covering all 
the essentials without the fluff.

Here's where a longer version of Handley's bio comes into play. 
On a professional platform like LinkedIn, it makes sense to touch 
on her public recognition, previous employment, and examples 
of the work she has done in greater detail.

Twitter Bio

LinkedIn Summary

https://twitter.com/annhandley
https://www.linkedin.com/in/annhandley/
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2. Explain how you got  
     to where you are.

At the end of the day, your professional 
bio should aim to tell your unique story. 
Think of this story as your differentiating 
factor – the thing that sets you apart from 
all of the other "Marketing Managers"  
or "Account Executives."

By tracing your current role back to 
where you started, you begin to reveal 
the critical experiences that shaped 
your current strengths, weaknesses, and 
perspective.

When looking for past experiences 
or jobs to reference, remember the 
importance of context. How can you 
connect your roots to the work you did 
yesterday?

The goal isn't to take a long, boring trip 
down memory lane. Instead, you should 
aim to identify early accomplishments 
that contributed to your current expertise 
in any given area.

3. Give away something personal.

Despite the rise of chatbots, humans still want to collaborate with and 
learn from other humans. And what better way to highlight your living, 
breathing ability than to pull back the curtain on something personal – 
your hobbies, interests, side projects, etc.

Don’t know which hobby or interest to feature? Think about something 
you’ve always enjoyed doing. Lara Galinsky, who previously ran 
workshops as a part of Echoing Green’s Work on Purpose program, 
explains that drawing out your earliest interests can help you – as 
well as others – better understand your current personality and 
perspective.

"I ask them [Work on Purpose participants] to reflect back on a time  
when work and play were not always distinguishable," Galinsky told 
HBR when asked about the workshops she'd been running. "What 
were they drawn toward before they, their family or teachers started 
put boxes around their identity?"

When putting together your professional bio,  
ask yourself these same questions.

The extracurricular activities we take on  
– and stick with – throughout our lives  
can reveal a lot about our passions,  
patience, or level of dedication.

Those are the ones you want to  
feature in your bio.
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4. Ask a coworker or manager for input.

As we mentioned before, writing about yourself 
can feel a bit, well, uncomfortable. And if you 
choose to write in the first person, this becomes 
especially apparent, which is why we recommend 
taking a third person stance when appropriate.

Regardless of the point of view you choose, 
finding the right words to describe yourself 
is much easier when you pull in an outside 
perspective for help. By collecting input from 
a coworker that you work closely with or a 
manager that you’ve been reporting to for a 
while, you’ll uncover strengths or examples of 
your professional accomplishments that you  
may have otherwise glossed over.

If you know of a few people that need a  
bio refresh, ask them all if they’d like to 
collaborate as a group.  
 
This exercise will help you gain a  
well-rounded view of yourself and  
the work that you put forth.

5. Don’t start from scratch.

We’ve written enough blog posts, ebooks, and emails to 
know that, in most cases, nothing good comes from staring 
at a blank white screen.

Rather than opening up a document and waiting for your 
professional story to unfold before your eyes, start by 
gathering some inspiration. 

Whether you turn to LinkedIn and pull up a few profiles of 
folks you admire or check out the back of a couple books 
you love, taking a look at how others are positioning their 
skills and abilities should help you gain the perspective 
you need to get started.

Then, once you have some context, start by putting 
together a list of your strengths, awards, recognition, 
favorite projects, and positions (both past and present). 
You’ll be surprised how much easier it is to find the right 
words once you’ve done a bit of pre-work.
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6. Focus on action verbs.

A big part of explaining who you are involves exploring and 
highlighting what you do. If you’re going to refer to yourself as an 
expert or a specialist, you’ll want to explain what work you’ve done 
in your industry to earn that title.

This is where action verbs come in.

• Don’t say: “Bill Simmons is a social media expert.”

• Say: “Bill Simmons is a social media expert with a proven track 
record of helping brands build a strong presence across a 
number of social platforms. Most recently, he created a strategy 
for BioTime that increased the brand’s engagement on Twitter 
by 140%.”

• Don’t say: “Janessa Fritz is an experienced financial advisor.”

• Say: “Janessa Fritz, an experienced financial advisor, is known 
for helping, educating, and supporting clients as they develop 
strategic investment plans for the future.”

See the difference? Showing what you do is way more 
powerful than simply stating your title.
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Speaker/Website Bios
If you’ve been selected to speak at an 
event, it’s common that you’ll be asked 
to submit a short bio. This bio will most 
likely be included in promotional efforts 
for the event, like social media posts 
or a dedicated landing page on the 
event organizer's site. Additionally, if 
the event has programs or brochures for 
the attendees it’s likely your bio will be 
included. 

Website bios are similar, you may be asked 
to provide a short bio for your company’s 
website, on a team page, as a blog author, 
or other virtual events.

Try to keep your bio brief and between 
75 - 150 words max. If the event host has 
more specific requirements, be sure to 
adhere to those as well. 

Professional Bio Examples

First Person

I am a [Position title] at [Company name]. I’ve been working in  
[Industry/industries] for [X amount of time], and [Mention 1  
or 2 key facts that directly relate to the event’s topic].

I’ve been recognized for [Mention 1 notable achievement. This could 
be academic, something you’ve published, a successful project you 
spearheaded etc. A great way to stand out is to include specific data 
metrics or statistics that speak to your expertise].
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Third Person

[Name] is a/an [Position title] at [Company name]. [Name] has been 
working in [Industry/industries] for [X amount of time], and [Mention 
1 or 2 key facts that directly relate to the event’s topic].

[Name] has  been recognized for [Mention 1 notable achievement. 
This could be academic, something you’ve published, a successful 
project you spearheaded etc. A great way to stand out is to include 
specific data metrics or statistics that speak to your expertise]. Today, 
[he/she/they] is excited to share [his/her/their] thoughts on [Subject]. 
Please welcome [Name].

Bonus Tip:  
If you have the word limit you can close the bio out with 
a personal slogan, mantra, or inspirational quote that you 
admire. Think of this as a personal brand play that will give 
the audience a brief phrase to keep in mind.
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1. Carolyn Lyden

Carolyn’s bio uses powerful words 
like “transformative,” while also 
being short and sweet. It’s enough 
to hook anyone looking for a 
speaker in her industry. 

Link to bio

Speaker/Website Bio Examples

2. Shu Nyatta

Shu’s bio is data-driven and speaks 
highly to his impressive background,  
thus building his credibility and 
explaining why an audience would 
want to pay attention to him. His global 
experience also makes him a welcomed 
speaker to audiences of all makeups. 

Link to bio

https://carolynlyden.com/
https://endeavor.org/global-board/shu-nyatta/
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4. Shelly Bell

Shelly’s bio speaks to the impact 
she’s brought to those with whom 
she has worked – particularly the 
women and founders that have been 
funded through her organizations. 
The recognition she has received from 
leading publications doesn’t hurt either.  

3. Bindi Karia

Bindi’s detailed speaker bio tells her 
entire story – ranging from her “born and 
raised” roots to her expansive career in 
consulting, entrepreneurship, and finance. 
These facts serve to provide context for 
the stories and pieces of advice Bindi 
will share in her presentation(s), and her 
captivated audience will know these are 
not light suggestions, but rather methods 
that she has experienced first hand. 

Link to bio

Link to bio

https://www.innovatefinance.com/fintech-speakers/bindi-karia/
https://natfluence.com/interview/shelly-bell-black-girl-ventures/
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5. Gabe Salazar

Gabe’s bio captures the range of 
emotions he promises his audiences 
by explaining the lows of his life 
and the uplifting way in which he 
captures his story. He also calls out the 
audience reception of his speeches – 
encouraging venues who wish to inspire 
the same emotions to book him. 

Link to bio

6. Liz Plank

Liz’s profile on her website matches her 
infectious personality on social media, 
and also highlights her impressive career. 
With her signature edge and ability to 
relate to her audience, her website is 
the perfect opportunity to give a quick 
snapshot to potential collaborators of 
what it’s like to work with her.

Link to bio

http://www.gabesalazar.com/about-gabe-salazar.html
http://www.elizabethplank.com/
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7. Rachel Cargle 

Rachel is an author, speaker, lecturer, 
and activist, and her bio begins with 
her core mission and activist work. She 
highlights her social media following 
and includes a separate section on 
media appearances, a focus of  
her work.

Link to bio

8. Scott Belsky

Scott, Adobe’s Chief Product Officer, is a 
creative professional with a long history 
in the industry, having co-founded 
Behance back in 2006. His bio is a bit 
longer, incorporating his creative vision, 
achievements, and mission in a third 
person format.

Link to bio

https://rachel-cargle.com/
http://www.scottbelsky.com/bio-2
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9. Janet Mock

Janet is a speaker, author, and advocate. Her bio 
highlights her entertainment career as a producer as well 
as her milestone achievements (like being the first trans 
person to sign a production pact with a huge studio), 
making it informative and inspirational.

Link to bio

10. Tyler DeWitt

We love how Tyler, an education and technology 
advocate, includes a short and long version of his bio. 
He calls out partnerships he’s had with Google and 
provides a comprehensive breakdown of how he got 
to where he is.

Link to bio

https://janetmock.com/bio/
https://www.tdwscience.com/about-me
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11. Lorenzo García-Amaya

Lorenzo, a linguist and speaker based at the University 
of Michigan, includes his current research, interests, and 
a link to a recent project. By including specifics on his 
research, his bio helps other researchers better evaluate 
him for partnerships.

Link to bio

12. Angela Francis

Angela’s bio is an example of a third person speaker 
and professional bio from her website. Her bio 
takes information that could be on her resume and 
incorporates personal details, telling the reader her 
story from her perspective.

Link to bio

http://www-personal.umich.edu/~lgarciaa/
https://www.angelafrancisactor.com/bio
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LinkedIn Bio Templates and Examples 
 
Your LinkedIn bio is the perfect place to include the 
more specific details of your professional experiences. 
Your bio will be shared in the “About” section of your 
profile. The final word count can vary, but you’re free 
to use a maximum of 2,600 characters.

In addition to the standard background information 
on your professional experience, include some of 
your most notable accomplishments, or share a link  
to a stellar presentation or blog post you created. 

If you choose to go for a longer form bio,  
make sure to keep it interesting so your  
readers are engaged. Lastly, if you’re open  
to growing your LinkedIn network,  
encourage people to connect with you.



18

First Person

My name is [Name] and I am a [Include you  
main position title and company name, and any  
additional titles you feel are applicable to your  
role and skill set].  
 
I have [X years of experience] working in  
[Industry/industries]. During my time in [Industry]  
I have [Learned, accomplished, excelled at, etc.] [ 
List your most notable accomplishments, lessons, 
projects etc].  
 
I’m an expert on [Clearly define your expertise]  
and have been recognized through [list awards,  
certifications, industry standard trainings, etc.]. 
 
I [Know/believe] [List your core values that  
explain why you do what you do, and share that  
with your reader]. 
 
In my downtime, I enjoy [List a few of your favorite 
hobbies]. If you’re interested in speaking with me 
about [Industry and/or expertise] please send  
me a brief message and connect with me.

Third Person 

[Name] is a/an [Include you main position title and 
company name, and any additional titles you feel  
are applicable to your role and skill set].  
 
She/He/They has [ X years of experience] working  
in [Industry/industries]. During [Name’s] time  
in [Industry] she/he/they have [Learned,  
accomplished, excelled at, etc.] [List your most  
notable accomplishments, lessons, projects etc].  
 
[Name] is an expert on [Clearly define your expertise] 
and has been recognized through [list awards,  
certifications, industry standard training, etc.]. 
 
She/He/They [Knows/believes] [List your core values 
that explain why you do what you do, and share that 
with your reader].

In [Name’s] downtime she/he/they enjoy/s [List a  
few of your favorite hobbies]. If you’re interested in 
speaking with [Name] about [Industry and/or  
expertise] please send a brief message and  
connect with her/him/them.
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LinkedIn Bio Examples

1. Chaniqua (Nikki) Ivey 

Nikki’s bio mixes upbeat, personal 
facts with an overview of her areas of 
professional expertise. Additionally, she 
calls out appropriate LinkedIn-related 
recognitions in the beginning of her bio. 

Link to bio

https://www.linkedin.com/in/nikki-ivey/
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2. Joyce Guan West

Joyce’s LinkedIn summary adds a 
human spin to the experiences listed 
in her profile. She effectively walks 
through her professional life story, 
which culminates with what she’s 
focused on now. 

Link to bio

https://www.linkedin.com/in/joyceguanwest/
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3. Fernando Moura-Silva 

Fernando’s human-first bio 
draws attention for what 
inspires him in his life and 
career. He quickly pivots into 
explaining his experiences and 
professional passions. 

Link to bio

https://www.linkedin.com/in/fernando-silva1/


22

4. Allison Zia

Allison hones in on one key skill set in her 
bio – her problem-solving abilities. She 
also raises eyebrows by dropping the 
names of the companies she’s helped, 
like Netflix and Tesla.  

Link to bio

https://www.linkedin.com/in/allisonzia/
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5. Kimberly Hill

Kimblerly’s bio calls out her many 
sectors of experience and her 
personal values. It’s a perfect mix 
of all elements a great LinkedIn 
Summary needs.

Link to bio

https://www.linkedin.com/in/kimberly-r-hill/
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6. Erin Balsa

Erin is a copywriter, so her LinkedIn bio 
truly speaks for itself. With her personable 
tone and success metrics, she connects 
with sales leaders, marketers, and other 
professionals, with an all-inclusive CTA at 
the end.

Link to bio

https://www.linkedin.com/in/erinbalsa/
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7. Nataly Kelly

Nataly is a localization expert, and she skillfully incorporates her passion into 
her professional LinkedIn bio. She also uses other features of LinkedIn like name 
pronunciation, which is helpful for foreign language speakers, as a reflection of her field.

Link to bio

https://www.linkedin.com/in/natalykelly/
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8. Sarah Kennedy Ellis

Sarah’s LinkedIn is written in the first person, 
includes metrics from previous roles, and 
includes her personal outlook on business 
and marketing.

Link to bio

https://www.linkedin.com/in/saykay/
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9.  Dave Gerhardt

Dave, a LinkedIn guru, includes his professional 
story along with his speaking engagements, 
accomplishments, and metrics. 

Link to bio

https://www.linkedin.com/in/davegerhardt/
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10. Lindsey Boggs

Lindsey’s LinkedIn bio is a great example 
of writing with your own personal style. 
She includes her professional background, 
how she got there, and what she hopes to 
accomplish professionally.

Link to bio

https://www.linkedin.com/in/lindseyboggs/
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11.  Manny Medina

Manny, a proud immigrant, includes his most  
relevant professional info in his bio, and gives a 
shoutout to his business growth. 

Link to bio

https://www.linkedin.com/in/medinism/
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12. Kim Janey

Kim, Boston’s newest mayor, has a 
third person LinkedIn bio that includes 
her professional story, including 
speaking engagements, professional 
organizations she serves (and founded), 
and her advocacy mission.

Link to bio

https://www.linkedin.com/in/kim-janey-64213135/
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Twitter Bio Templates 
 
A Twitter bio is all about personality.  
The 160 character count is very brief. 
So, the key is finding a way to showcase 
who you are with incredibly limited 
space. 

Consider including carefully selected 
keywords to include since Twitter bios 
are searchable and have the potential 
to rank on search engines. Multiple 
adjectives that describe what you do 
are a great way to set up this type  
of bio.

Ultimately the goal is for your bio to be 
memorable and encourage people to 
follow and engage with you.

First Person

I’m [Name], a/an [Professional title or catchy synonym that clearly 
conveys what you do].  I’m all about [Include your core professional 
focuses and something unique that shows who you are].

Bonus Tip:  
Emojis are the perfect way to visually communicate 
something about yourself without taking away from 
your characters count.

Third Person 

[Name], is a/an [Professional title or catchy synonym that clearly  
conveys what you do].  She/He/They is all about [Include your core 
professional focuses and something unique that shows who you are].

Bonus Tip:  
Emojis are the perfect way to visually communicate 
something about yourself without taking away from 
your characters count.
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Twitter Bio Templates and Examples

1. Dharmesh Shah

We’re admittedly a bit partial to our Co-Founder 
Dharmesh, but we truly love his Twitter bio. He sums up 
his role, company, and major publication from which 
people would know him far under the 160 characters 
that Twitter allows.  

Link to bio

2.  Alexa by Amazon

Looking for inspiration for a product or business Twitter 
bio? Look no further than Amazon Alexa. The bio is silly, 
self-aware, but also accurate. 

Link to bio

https://twitter.com/dharmesh
https://twitter.com/alexa99
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3. Vanessa Nadal

Vanessa Nadal's bio uses the simple format of now/
then/forever to show her background and infuses her 
personality/ethos.

Link to bio

4. Justine Jordan 

Justine’s Twitter bio tells a story in a few words — she 
is an inclusive marketing leader with an impressive 
background in tech currently leading the team at Wildbit. 
As a marketer, she knows how to succinctly communicate 
her whole persona using key phrases like “people-first”. 

Link to bio

https://twitter.com/VAMNit
https://twitter.com/meladorri
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5. Jess Meher

Jess, the co-founder of Wonderment, a tech startup, 
shares her past roles and current endeavors as an 
advisor and investor. 

Link to bio

6. Kevin Young 

Kevin is an author and shares his work, accomplishments, 
website, and a personal mission statement in just one 
hashtag — #organdonor.

Link to bio

https://twitter.com/Jessicameher
https://twitter.com/Deardarkness
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Conclusion
Your professional bio has the power to help 
you land a job, speaking engagement, or 
new client. By showcasing your professional 
background, accomplishments, and  
interests, you can stand out against the  
competition and create a personal brand 
that you’re proud to share. Seek out ways  
to consistently update your professional  
bio, like earning certifications from  
HubSpot Academy or speaking at events  
like INBOUND. Use your bio as your  
professional calling card and don’t be  
afraid to brag a little about all of the  
incredible things you’ve done.

Grow Your Career  
and Your Business

HubSpot Academy is a free learning hub that gives you access to 
courses and certifications in marketing, advertising, sales, service, 
and more. Brush up on your skills or learn something completely 

new with HubSpot’s expert instructors on your own time. 
 

HubSpot Academy includes courses like: 
 

Excel for Marketers    
Designing Effective Google Ads Campaigns    
Taking Your Business Online with HubSpot    

Sales Management Training: Certification for  
Developing a Successful Modern Sales Team

Start Learning Today

https://academy.hubspot.com/
https://www.inbound.com/
https://academy.hubspot.com/
https://academy.hubspot.com/

